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Abstract 

The aim of this paper is to compare the term of Turkish coffee on its linguistic expression in different 
countries. Our analysis is founded on corpus linguistics analysis, including both statistical and linguistic 
approaches. The approach is mainly semasiological, by using an online corpus - 
based statistical investigation, in order to establish the occurrence frequencies. Secondly, we used the 
lexicometric processing for identifying repetitive segments including the term coffee. The interpretation of 
these methods was completed by explanations related to the historical background. The terms as Turkish 
coffee, Greek coffee, Cyprus / Cypriot coffee, Bosnian coffee, Macedonian coffee, Arabic coffee, or even 
Balkan coffee are expressing not only a beverage, but a complex cultural concept. 
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1. Introduction 

The idea of this paper is the result of several trips 
in different European countries: Cyprus, Greece, 
Montenegro, Croatia, Romania, Bosnia and 
Herzegovina, and tasting the Turkish coffee in 
each of these countries. Each cup of coffee tasted 
had its own story, usually an historical one. The 
aim of the researches was to compare the term of 
Turkish coffee on its linguistic expression in 
different countries. The terms as Turkish coffee, 
Greek coffee, Cyprus / Cypriot coffee, Bosnian 
coffee, Macedonian coffee, Arabic coffee, or even 
Balkan coffee are expressing not only a beverage, 
but a complex cultural concept. 

2. Materials and Method 

Our analysis is founded on corpus linguistics 
analysis, including both statistical and linguistic 
approaches. The approach is mainly 
semasiological, by using an online corpus - 
based statistical investigation, in order to establish 
the list of terms and their occurrence frequencies, 
through the Google search engine. Second method 
used is the lexicometric processing for identifying 
repetitive segments including the term coffee, 

using the lexicometry software Lexico 3, created by 
the Centre de Lexicométrie et d'Analyse Automatique 
des Textes (SYLED-CLA2T) – Université de la 
Sorbonne Nouvelle Paris 3. The interpretation of the 
investigation results through these methods was 
completed by cultural and historical data. 

3. Results and discussion 

The Oxford definition for Turkish coffee is the 
following: “very strong black coffee served with the 
fine grounds in it”. This is a very simplified 
definition, comparing to the preparation conditions 
and serving rituals, very specific, related to the 
cultural context. Dr. Mark Clayson introduces this 
concept in a synthetic way: “Middle Eastern coffee is 
often referred to as Turkish coffee.  

Other terms include Greek, Arabic, Armenian, 
Albanian, or Bosnian coffee. It is taken quite 
seriously in those areas especially Turkey itself. 
There is a ceremony attached to the drinking of 
Turkish coffee - it is often prepared with great care 
and is drunk slowly in small sips. Just as well as the 
amount served is quite small. It is a strong flavored 
coffee and not to everyone's taste.” 
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The first approach of researches was to use 
an online corpus-based statistical investigation, in 
order to establish the list of terms and the 
occurrence frequencies.  

We did a web query of the Turkish coffee term 
through the Google search engine. The first text 

about this subject on the list was from Wikipedia. 
Beyond the relative quality of the articles of 
Wikipedia, we used this text as a base for look 
up linguistic expressions used for the general concept 
of Turkish coffee in different countries.  

 
 

Table 1. Terms of Turkish coffee in different countries 
Countries Local terms English 

equivalent 

Other terms 

Albania kafe turke  Turkish coffee  
Arab world qahoua `arabiyah - 

  قھ88888وة عربي88888ة
Arabic coffee Egyptian coffee, 

Syrian coffee 
Lebanese coffee  
Iraqi coffee - “different kinds of 
Turkish coffee”; 
boiled coffee (qahoua ghali, قھ88وة 
 *Jordan – ( غل888ي

Armenia surč ̣ 
 սուրճ 

coffee հայկական 

Bosnia and Herzegovina bosanska kahva Bosnian coffee  
Bulgaria Турско Кафе Turkish coffee  
Croatia turska kava Turkish coffee kava 
Cyprus kypriakós kafés 

κυπριακός καφές  
Cypriot coffee  

Greece ελληνικός καφές Greek coffee  
Hungary török kávé Turkish coffee  
Iran قھ888وه ت888رک Turkish coffee  
Israel Kafé Turki 

 קפה טורקי 
Turkish coffee  

Kosovo  "Kafe turke" (Albanian)  
"turska kafa" (Serbian) 

Turkish coffee  

Macedonia турско кафе Turkish coffee  
Romania cafea turcească 

 
Turkish coffee cafea caimac 

cafea la ibric 
cafea la nisip 

Serbia  "Tурска/Turska" Turkish coffee домаћа кафа - domaća kafa 
'domestic coffee'  
кафа - kafa 'coffee' 

Slovenia turška kava Turkish coffee  
* see article for details 

Table 2. Occurrence frequencies of English terms of Turkish coffee – general query results 
 Term Occurrence frequencies of English terms 

of Turkish coffee 

1. Albanian coffee 84.400.000 
2. Cyprus coffee   55.400.000 
3. Greek coffee  34.800.000 
4. Turkish coffee 24.100.000 
5. Arabic coffee   18.400.000 
6. Armenian coffee 16.300.000 
7. Balkan coffee  16.100.000 
8. Macedonian coffee  6.940.000 
9. Bosnian coffee   3.560.000 
10. Cypriot coffee  757.000 
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Table 3. Occurrence frequencies of English terms of Turkish coffee – exact query results 
 Term Occurrence frequencies of English terms 

of Turkish coffee 

1. Turkish coffee 1.940.000 
2. Arabic coffee   626.000 
3. Greek coffee  274.000 
4. Armenian coffee 33.600 
5. Bosnian coffee   20.300 
6. Cyprus coffee   16.800 
7. Cypriot coffee  7.180 
8. Macedonian coffee  5.670 
9. Albanian coffee 4.290 
10. Balkan coffee  1.550 

 

 
Figure 1. List of the terms and their frequencies 

 

 

Figure 2. Concordances of the term coffee sorted before 
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Figure 3. Repeated segments 

 
We can easily observe that the most of the 
countries use equivalents of the term Turkish 
coffee. The Arab world use its own terms, due to 
the strong tradition on coffee related rituals. The 
other exceptions are the following: Bosnian coffee, 
Cypriot coffee, and Greek coffee. The preparation 
of the Bosnian coffee is slightly different of the 
Turkish one. The terms of Cypriot coffee and 
Greek coffee are related to historical conditions: 
the Turkish invasion of Cyprus in 1974. Since 
then, the term of Turkish coffee has changed. 
Yianis Papadakis mention the same situation for 
the sweets Turkish delights, which are sold in 
Cyprus as Aphrodite Delights. We have to mention 
also that the locals are using the English term 
Cyprus coffee. 

Other texts on internet mention additional terms, as 
Macedonian coffee, Armenian coffee, Albanian 
coffee, and even Balkan coffee. So, in order to 
confirm the use of the terms mentioned above, we 
searched for occurrence frequencies of English 
terms through the Google search engine. The query 
results of English terms for Turkish coffee are 
presented in the Table 1. We have to mention that 
the number of occurrences resulted is preceded all 
the time by the adverb approximately.   

The query results proved the broad existence of 
these terms, with a surprising result of the 
Albanian coffee at the first place and Turkish 
coffee at the fourth place. But, because the general 
query results are including not only the exact 
occurrences, but also the single words as coffee 
and Albanian, we repeated the query by using 
quotation marks as query operators. The new 
results are presented in the table 2. 

The new results are reestablishing the main term on 
its first place. On the other hand, we have the 
existence confirmation of the other English 
equivalents.  

In order to identify the repetitive segments including 
the term coffee, we used lexicometric processing of 
Wikipedia text mentioned above, using the 
lexicometry software Lexico 3, created by the Centre 
de Lexicométrie et d'Analyse Automatique des Textes 
(SYLED-CLA2T) – Université de la Sorbonne 
Nouvelle Paris 3. Lexico 3 has different functions, as 
segmentation, concordances, breakdown in graphic 
form, characteristic elements, factorial analyses of 
repeated forms and segments etc.  

First of all, we proceeded to the preparation of the 
text, which has to be in .txt format. The software did 
not recognize the words written in non-Latin 
alphabets, so the letters not recognized are presented 
in the software as interrogation signs. This is not a 
major problem for our researches, because we are 
analyzing only the English terms.  

The first step of the analysis is to obtain the list of the 
terms and their frequencies. The capture of the image 
below presents the text analyzed on the right hand 
and the dictionary on the left hand, on the 
frequencies’ order (see Fig. 1).  

In the figure 2, we can observe that the most frequent 
term is coffee, with 84 occurrences. The second term 
(excluding, of course the words that are not terms, as 
articles, conjunctions etc.) is Turkish, with 30 
occurrences, followed by water, with 8 occurrences.  
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We are interested on the coocurences of the term 
Turkish coffee, so we established the 
concordances, which we sorted before (see Fig. 3).   

We can also observe the repeated segments from 
the concordances below. The software allows also 
the function of repeated segments, which we used 
in order to identify the terms including the word 
coffee (see Fig. 4). 
Even that we can easily observe from the 
concordances that we have repeated segments, 
their occurrences are so low in the document 
analyzed, that the software mention only the 
Turkish coffee term from the list including 
concurrences for the word coffee. This term is 
present with 20 occurrences.  

The terminological work has to be extended to a 
more specific corpus to be identified, in order to 
found the related specific terms in different 
countries.   

 

 
Figure 4. Frequencies 

 

4. Conclusion 

Every term has a linguistic form and a concept. Our 
researches had a semasiological approach, by 
studying the equivalent term of Turkish coffee in 
different countries.  

Our investigation methods are used in corpus 
linguistics. The statistical procedures and 
lexicometry enabled the terms extraction used for the 
concept.   

Generally, this term is maintained in different 
countries in the same form. Due to historical 
conditions, he was changed in Cyprus and Greece. 
Also, other forms exist in the Arab countries. Bosnia 
and Herzegovina has its own term, related to the 
different preparation of this kind of coffee.  

The semasiological approach has to be completed by 
an onomasiological one. The question if the concept 
of Turkish coffee is the same everywhere remains. 
This will be a new subject to be studied. 
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